INPOI'PAMMA ZIIOYAQN
EIZAKTEQN AKAAHMAIKOY ETOYX 2023-2024

Ynowké Emyerpeiv Awoixknon MépkeTivyk
(Digital Business) (Management) (Marketing)
A’ EEAMHNO
1 ITocotikég MéBooot
(Quantitative Methods)
2 Xpnuotootkovorukn kot Atotkntikn AoyloTikn
Financial and Managerial Accounting)
3 Owovopukd yuo Ztedéyn g Aloiknong
(Economics for Management)
4 Egappoopéva Oépata Mavatlpevt
(Applied Topics in Management)
B’ EEAMHNO
1 Atoiknon Mapketivyk
(Marketing Management)
2 Xpnuoatoowkovopukn Atotknon
(Financial Management)
3 Emyesipnuoticotnta ko Katdption Enyeipnotaxon [TAdvov
(Entrepreneurship and Business Plan Development)
4 Zrpotnywog IHpoypappatiopog
(Strategic Planning)
I’ EEAMHNO
1 Hiextpovikd Epmnopro kot Xvotuatoa EAEyyov Atoiknong ‘Epevva Ayopdc &
Ynoeroxd Mapretvyk (Management Control Systems) Svumeprpopd Kotavaimt
(e-Commerce and Digital (Market Research and
Marketing) Consumer Behavior)
2 Avdivon kot Xyedioon Aebvég Mavatluevt kot Mapketvyk | Bropnyovikdé Maprketvyk kot
ITAnpogoplakdy ZoTNUaTOY & (International Management & Aroiknon IoAfcenv
H\extpovikod Emyeipeiv Marketing) (Industrial Marketing and Sales
(Analysis and Design of Management)
Information Systems and e-
Business Applications)
3 Emyeipnolokég Emkotvavieg A&loddynon Enevdvoenv & Meléteg Atebvég ko EEayayikd
(Corporate Communications) Yxompudmrag (Investment Analysis MépkeTtvyx
and Feasibility Studies) (International Marketing)
4 Emyeipnuoticiy Evouia Awotknon Iopayoyic & Yanpeoiwodv | Pnoloxdé Mdpketivyk & Méoa
(Business Intelligence) (Operations Management) Kowovikig Aiktowong
(Digital Marketing & Social
Media)
A’ EEAMHNO
1 Awayeipion AAlayng
(Change Management)
2 Exmovnon Aumhopatiknig Epgvvnrikng Epyaciog




